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5 Summary

x

(1) Official in charge of disbursement of the
procuring entity : Kazuhiro Sakai, Presi-
dent, Representative Executive Director of
West Nippon Expressway Company Limit-
ed

(2) Classification of the services to be pro-
cured : 73

(3) Nature and quantity of the services to be
required : Publicity operation to promote
understanding of the renewal project of
expressways

(4) Fulfillment period : From the next day of
the contract date hereof through 30 April
2020

(5) Fulfillment place : As shown in the speci-
fications

(6) Qualification for participating in the ten-
dering procedures: Suppliers eligible for
participating in the open tender are who
shall :

@ not come under Article 6 of the admin-
istrative instruction of the Contractual
Rules of the West Nippon Expressway
Company Limited,

@ submit a copy of a tax payment certifi-
cate published within the past three
months and formulated in either formats
of 3, 3—2 or 3—3 prescribed by Article 9
of the Enforcement Regulations of the
National Tax Act,

® Operation results requested in business-
es

As operation results requested in busi-

nesses, they need to have the results men-

tioned in 1 and 2 below. Note, however,

that the operation results of both 1 and 2

do not require the same publicity opera-

tion.

1. After 2014, the businesses need to
have each of the following results from

(1) to (3). However, regarding the opera-

tion results of the following (1) to (3),

each of them do not require the same

publicity operation using TV commer-
cials.

(1) Publicity operation of the business-
es using TV commercials broadcast-
ed by a terrestrial digital broadcast-
ing targeted at one or more prefec-

(Kyoto-fu,

Hyogo-ken,

tures in Kinki region
Osaka-fu,
Shiga-ken, Wakayama-ken)

Nara-ken,

(2) Publicity operation of the business-
es using TV commercials broadcast-
ed by a terrestrial digital broadcast-
ing targeted at one or more prefec-
tures in Chugoku region (Tottori-
ken, Shimane-ken, Okayama-ken,
Hiroshima-ken, Yamaguchi-ken)

(3) Publicity operation of the business-
es using TV commercials broadcast-
ed by a terrestrial digital broadcast-
ing targeted at one or more prefec-
tures in Kyushu region (Fukuoka-
ken, Saga-ken, Nagasaki-ken, Oita-
ken, Kumamoto-ken, Miyazaki-ken,
Kagoshima-ken, Okinawa-ken)
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